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Backslash is a proprietary TBWA discipline that highlights the latest shifts in culture (news, 
events, initiatives, trending hashtags, inventions, brands’ communications).  

We call them “Triggers”, because they trigger something in culture. They are often a pre-
requisite for emerging cultural trends.  
The emergence of a new trend is something we call “Edges” as they aren’t necessarily 
established yet, but are definitely emerging and growing. 

A Trigger; for example is: “Women are now allowed to drive in Saudi Arabia”.  
In turn, this informs the rise of the Edge: “Fempowerment” in the Kingdom. 

In light of COVID-19, culture is shifting in every direction.  
This is being fed by consumers’ needs, governments’ reactions and brands’ initiatives.  

Triggers are everywhere, shaping Edges. 
This document brings you the latest COVID-19 Triggers in the MENA, the Edges they shape 
and their implications for brands and industries. 
It also includes a special add-on: an overview of social media conversations around COVID-19 
in the region. 

This document helps you to:  
• Understand the culture that is surrounding us in COVID-19 era.  
• Identify opportunities amongst the darkest news.   
• Jump into cultural conversations and be part of a global phenomenon. 
• Capitalise on this unique opportunity. (If done right.)  

This document is for the curious.  
All marketers – from the anxious to the opportunist. Any advertiser looking for insights. 
Anyone who likes to read into what’s happening. 
If you’ve got it, it’s for you. 

Enjoy, and steal with pride, 
Remie Abdo 
Head of Strategy

WHAT’S 
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MATTER? 
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THE TRIGGER
E-learning for children in the UAE & moms just can’t 
More than one million school children from both private and public schools across the 
UAE have started virtual classes. While the Ministry of Education has sent out 
guidelines to help parents, there are many who have expressed concern about having 
to monitor their children while taking on the role of “teacher,” among their many other 
work/family/household/life obligations.  

Brands came up with solutions that would make life 
easier for parents to juggle all of their priorities?

We find a way to connect with Gen 
Z’ers as they learn from home? 

We create an e-teacher that can 
replace the mom-teacher?

Useful link: Khaleej Times

EDGES

WHAT IF

Connected Families 
Family meets Tech. Where we used to look to relatives, we 
now outsource family roles through apps, social networks, and 
AI home assistants. Tech start-ups are efficiently filling the 
gap where governments and employers are failing working 
families. Brands can increasingly become “part of the family” 
as we embrace new support services. The modern village is 
no longer just about raising a child, but allowing parents to 
fulfill their lives and multiple identities too. 

Survivalism 
Today, disaster feels imminent. Climate 
anxiety, looming financial crises, and 
political instability is driving consumers 
to hope for the best but prepare for the 
worst. Now drastic problems require 
even more drastic solutions. 
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https://www.khaleejtimes.com/coronavirus-outbreak/coronavirus-in-uae-are-parents-prepared-to-help-their-kids-e-learn


THE TRIGGER
Gyms working out our Corona Body 
Gyms have been added to the long list of events and activities suspended, forcing 
them to freeze memberships. But these gyms are not quite shut down as they are 
lending their equipment (rowing machines, spin bikes, treadmill, etc.) to people at 
home. So people can workout in their living rooms or on their balconies. All major 
gym brands in the UAE are also doing daily live training sessions on social media. 
Because of the lack of entertainment available and many free hours in their day, 
people may actually come out of their isolation fitter than ever before. Corona 
Body may be the new Prison Body goal.

What if we’re redefining “Gym time” in a wellness context, as a personal 
escape that you can practice from the comfort of your home or anywhere 
you want? 

This is the end of brick and mortar gyms and personal trainer 
and coaching sessions as we know them?

Useful links: The National

EDGES

WHAT IF

Rentonomics 
You can now rent everything from a vacuum cleaner, to 
a kitchen—chef included, to a dog. The rental economy 
is expanding to all aspects of our lives. We’re 
minimalizing our present lives rather than investing in an 
uncertain future. As cultural values shift from ownership 
to experience, disruptive businesses are emerging that 
save us money, reduce our stuff, and are kinder to the 
planet. Owning nothing has become a luxury.  

Soloism 
The “Aloneness Economy” is commercial white 
space. Singletons are the fastest-growing 
households globally. Things we used to do 
together, like dining, travel, and work, we now 
do solo. Big-box quantities are out, branding for 
an audience of one is in.

Diversification 
Brands are eking out a new 
lease on life by diversifying their 
offerings into entirely new 
industry sectors. We coin it 
“Commercial Darwinism.”
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https://www.thenational.ae/lifestyle/wellbeing/what-you-need-to-know-as-coronavirus-closes-gyms-across-dubai-refunds-frozen-memberships-and-facebook-live-1.992697


THE TRIGGER
Big Brother is watching you: COVID-19 edition 
Coronavirus has entered the UAE’s law books. Anyone failing to inform the Ministry of 
Health of corona infections or deaths within 24 hours will be made punishable by law. The 
law will also slap those infected traveling anywhere besides a health establishment with 
jail time and fines going up to 50,000 AED. Any person suffering from COVID-19 and 
transmitting the disease deliberately is punishable by a minimum of 5 years’ imprisonment 
and fines going up to 100,000 AED. In the age of corona, The UAE government is taking 
extensive measures that are making our health no longer ours nor under our control. 

This is the start of a long-term measure to stop any 
sort of contagion?

Our own bodies and health are no 
longer ours?

This becomes the norm for all 
diseases and illnesses?

Useful links: Gulf News

EDGES

WHAT IF

Polarization 
We're living in a world of extremes. With the rise of polarized 
camps, the middle ground has eroded. It’s Good vs. Evil out 
there. Think smaller, more tribal, more radical. Or break the 
filter bubble, embrace your critics, and champion the grey 
area.

Survivalism 
Today, disaster feels imminent. Climate 
anxiety, looming financial crises, and 
political instability is driving consumers 
to hope for the best but prepare for the 
worst. Now drastic problems require 
even more drastic solutions. 
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https://gulfnews.com/uae/crime/uae-invokes-communicable-disease-law-to-tackle-covid-19-1.70588423


THE TRIGGER
Riding solo? It’s now the law. 
In line with the continued efforts and policies being implemented across the UAE to curb 
the spread, the Ministry of Interior has ruled that no more than three people may travel in 
a vehicle at any given time. Violators of this rule could be subject to a fine, or even jail 
time.  

Some people stop carpooling for good, and carbon 
emissions increase?

This law creates social havoc between those who remain 
adamant to carpool, and those who don’t?

These new laws have a longer lasting 
impact on carpooling behaviour?

Useful link: Ministry if Interior

EDGES

WHAT IF

Soloism 
The “Aloneness Economy” is commercial white space. 
Singletons are the fastest-growing households globally. 
Things we used to do together, like dining, travel, and work, 
we now do solo. Big-box quantities are out, branding for an 
audience of one is in. 

Polarization 
We're living in a world of extremes. 
With the rise of polarized camps, the 
middle ground has eroded. It’s Good 
vs. Evil out there. Think smaller, more 
tribal, more radical. Or break the filter 
bubble, embrace your critics, and 
champion the grey area.

Copyright 2020 TBWA\

https://www.moi.gov.ae/en/media.center/news/032301.aspx


THE TRIGGER
Planes aren’t flying 
The UAE has suspended all inbound and outbound passenger flights and the 
transit of airline passengers for two weeks. Only cargo and emergency evacuation 
flights are exempt. In support of the measure, Emirates and Etihad, two of the 
biggest airlines in the world, announced that they will temporarily suspend most 
passenger operations. 

Brands find ways to offer an escape while people have never felt more 
stuck at home?

Physical travelling turns into VR traveling?

Useful links:   
Gulf Business; Gulf News

EDGES

WHAT IF

Travel Right 
Destinations have decided they’ve had enough. From 
flight-shaming and overtourism laws, to taxes on 
international air travel, we’re taking action to deal with 
the damage of thoughtless travel. With new ecotourism 
and micro-travel movements, consumers and businesses 
are working together to establish a new moral compass. 
Don’t just travel light; travel right.  

AI-ify 
Getting the AI treatment is now a verb. As AI-
algorithms give jobs to entire industries a 
makeover, we’re calling it the process of AI-
ification. Humans will have to fight for their 
privacy and rethink their skill set, or risk losing it 
to the machines. But it’s not all doom and 
gloom. More and more, we will welcome AI-ified 
convenience and entertainment. And truly 
human capabilities such as empathy will chart 
a new way forward for business and citizens 
alike.  
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https://gulfbusiness.com/uae-suspends-inbound-outbound-passenger-flights-two-weeks/
https://gulfnews.com/business/aviation/emirates-airlines-to-suspend-most-passenger-operations-by-march-25-1.1584885204191


THE TRIGGER
Will Ramadan ever be the same again? 
Ramadan is all about togetherness. People come together to celebrate, to pray, and to 
give a helping hand to those in need. Hosting large families for Iftar, visiting those in need, 
preparing and delivering packages to the less fortunate, and praying in groups in large 
mosques are the traditions of Ramadan. How can a holy tradition engraved in human 
contact survive in the wake of COVID-19, where physical contact has become a taboo and 
social distancing has become the norm? 

What if Ramadan, a traditional celebration, 
becomes digitised?

What if togetherness finds a new meaning in Ramadan?

Ramadan traditions of 1500 years 
change forever because of COVID-19?

Useful links:  
The Independent 

EDGES

WHAT IF

iReligion 
Religion is getting a facelift. With the help of VR, apps, and 
pop culture at large, institutions around the globe are 
injecting modern sensibility into ancient tradition. From the 
Hajj to the rosary, religion unites with technology in order to 
modernize and bring in younger worshippers. Instead of 
people finding their faith, it’s finding them.  

Copyright 2020 TBWA\

https://www.independent.co.uk/voices/coronavirus-ramadan-easter-passover-muslim-food-banks-a9411571.html


THE TRIGGER
The largest shopping mall in the world now fits a screen 
Dubai Mall is set to open a virtual store on noon.com. This is to help retailers and 
consumers alike, as social distancing measures have become more stringent. The move 
will allow for free, cashless delivery services, daily, throughout the UAE. Retailers will 
undoubtedly be further impacted by a country-wide mandatory closure of all malls for at 
least the next two weeks. 

The “smallest” becomes the new “chest beating” token of 
pride instead of the “largest” and “biggest”?

Dubai Mall’s new business model becomes the new norm for 
brick and mortar shopping destinations?

Useful links: The National

EDGES

AI-ify 
Getting the AI treatment is now a verb. As AI-algorithms give 
jobs to entire industries a makeover, we’re calling it the 
process of AI-ification. Humans will have to fight for their 
privacy and rethink their skill set, or risk losing it to the 
machines. But it’s not all doom and gloom. More and more, 
we will welcome AI-ified convenience and entertainment. And 
truly human capabilities such as empathy will chart a new 
way forward for business and citizens alike.  WHAT IF

Diversification 
Brands are eking out a new lease on life 
by diversifying their offerings into 
entirely new industry sectors. We coin it 
“Commercial Darwinism.”

Copyright 2020 TBWA\

https://www.thenational.ae/business/money/dubai-mall-to-open-virtual-store-on-noon-com-to-address-coronavirus-challenges-1.995446


THE TRIGGER
Lockdown updates? Tune in tomorrow 
The UAE goes on lockdown… gradually. Every day, we wake up to a new confinement 
law. It started with keeping a 1.5m distance from people, to working from home, to 
malls shutting their doors, to a complete lockdown. Life in the UAE is drastically 
changing by the day. 

UAE residents break the law without even realising they’re 
doing so?

Useful links: The National

EDGES

Polarization 
We're living in a world of extremes. With the rise of polarized 
camps, the middle ground has eroded. It’s Good vs. Evil out 
there. Think smaller, more tribal, more radical. Or break the 
filter bubble, embrace your critics, and champion the grey 
area.

WHAT IF

Copyright 2020 TBWA\

https://www.thenational.ae/business/money/dubai-mall-to-open-virtual-store-on-noon-com-to-address-coronavirus-challenges-1.995446


THE TRIGGER
If you thought you were invisible, think again. 
ln order to ensure full compliance with the government’s message asking people 
to #stayhome, the Dubai police have begun to dispatch drones to monitor the 
situation. Hovering over beaches, malls, and other public places, the drones have 
been deployed to ensure everyone is following precautionary measures. They will 
also be used to broadcast important messages if the need arises. 

Police are slowly replaced by drones, watching our every move?

The use of drones continues long after COVID-19 is gone?

Useful link: What’s on Dubai

EDGES

WHAT IF

Helicopter Tech 
Everything is watching you. Governments, brands, and 
devices are turning into “helicopter parents” — or worse, 
monitoring our every move. Fitbit shares user data with 
health insurers — and some customers have walked. 
Colleges vet applicants by stalking social media. Friends 
track each other through geo-location apps. Soon you 
won’t even be able to poop in private, as smart 
bathrooms enter the home. With privacy at a premium, 
new businesses are being born to help users stay stealth 
or monetize their data.   

Other links 

https://www.thenational.ae/uae/government/coronavirus-police-use-
loudspeaker-drones-to-say-stay-home-in-multiple-languages-1.996171 
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https://whatson.ae/2020/03/dubai-police-using-drones-to-ensure-everyone-stays-at-home/
https://www.thenational.ae/uae/government/coronavirus-police-use-loudspeaker-drones-to-say-stay-home-in-multiple-languages-1.996171
https://www.thenational.ae/uae/government/coronavirus-police-use-loudspeaker-drones-to-say-stay-home-in-multiple-languages-1.996171


THE TRIGGER
UAE tracks down fake corona news 
The UAE has created its own COVID-19 digital tracking website. The website is 
very similar to medical digital trackers around the world but is specific to the UAE. 
The government has taken it upon themselves to break through all the fake news 
and tell people what’s going on rather than leaving it up to the media. The UAE 
doesn’t want to leave their numbers in somebody else’s hands and wants to 
spread to right news in a the fake news era.

The UAE government starts creeping up into the medical field?

The UAE creates additional digital trackers for different topics 
to put a halt to fake news?

Useful link: NCEMA

EDGES

WHAT IF

Platform Politics 
Say goodbye to the Wild West of social technology. It’s 
time for reform. In the fierce battle against 
misinformation, filter bubbles, and copyright 
infringement, platforms are under crackdown. And 
they’re adapting their products to help us filter fake 
news, break free of echo chambers, and fight tech 
addiction through nudges or curfews. It’s the new state 
of social where ethics, algorithms, ownership, and 
influence are all under scrutiny. Regulate or be 
regulated. 

Copyright 2020 TBWA\

https://covid19.ncema.gov.ae/en


THE TRIGGER
When humanity calls, businesses replace governments 
While governments worldwide have been providing relief packages to citizens affected 
by corona, the Lebanese government has failed to follow suite. Citizens have been left to 
drown in uncertainties and scramble for pennies. Meanwhile, MTV Lebanon, a local TV 
station, known for its pro-active social initiatives, launched a telethon initiative in 
collaboration with the Lebanese Red Cross to provide financial help for those affected 
by the virus. At this point, we find ourselves seeking help to survive from businesses 
rather than our own governments.

Different brands came together and joined efforts to solve problems no 
government can solve alone?

Businesses and brands used COVID-19 to polish their public 
image and walk the talk of purpose?

Useful links: MTV Lebanon 

EDGES

WHAT IF

Brand Gangs  
Competitors, come together. Brands are joining forces 
around shared industry challenges and good causes where 
they can have a greater collective impact. 53% of 
consumers think brands can do more to solve social 
problems than governments. Imagine what an entire 
industry could accomplish? 21st-century brands are built on 
collaboration. Rethink the enemy and gang up for good. 

Survivalism  
Today, disaster feels imminent. Climate anxiety, 
looming financial crises, and political instability 
is driving consumers to hope for the best but 
prepare for the worst. Now drastic problems 
require even more drastic solutions. 
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https://www.mtv.com.lb/News/%D9%85%D8%A8%D8%A7%D8%B4%D8%B1/1034949/%D9%85%D8%B1%D8%A7%D8%B3%D9%84-mtv-%D8%AD%D9%85%D9%84%D8%A9-%D8%A7%D9%84%D8%AA%D8%A8%D8%B1%D8%B9%D8%A7%D8%AA-%D8%A7%D9%84%D8%AA%D9%8A-%D9%86%D9%82%D9%88%D9%85-%D8%A8%D9%87%D8%A7-%D8%AA%D9%85%D9%83%D9%86%D8%AA-%D9%85%D9%86-%D8%AC%D9%85%D8%B9-%D8%A3%D9%83%D8%AB%D8%B1-%D9%85%D9%86-700-%D9%85%D9%84%D9%8A%D9%88%D9%86-%D9%84%D9%8A%D8%B1%D8%A9-%D8%AD%D8%AA%D9%89-%D8%A7%D9%84%D8%B3%D8%A7%D8%B9%D8%A9-%D9%88%D8%A7%D9%84%D9%87%D8%AF%D9%81-%D8%AA%D9%82%D8%AF%D9%8A%D9%85-%D8%A7%D9%84%D9%85%D8%B3%D8%A7%D8%B9%D8%AF%D8%A9-%D9%84%D9%84%D9%85%D8%B3%D8%AA%D8%B4%D9%81%D9%8A%D8%A7%D8%AA-%D9%88%D8%A7%D9%84%D8%B7%D9%88%D8%A7%D9%82%D9%85-%D8%A7%D9%84%D8%B7%D8%A8%D9%8A%D8%A9-%D9%88%D8%A7%D9%84%D8%B5%D9%84%D9%8A%D8%A8-%D8%A7%D9%84%D8%A3%D8%AD%D9%85%D8%B1


THE TRIGGER
What did you just call me? 
Are you guilty of being a Covidiot? Or maybe you’ve been telling your friends you don’t 
want to go outside in case “Rona” is around. Like a popular song, the word corona has 
been remixed and adapted across the UAE, with many people sharing their own renditions 
of it in posts across social media. While the mind may boggle as to how people came up 
with these phrases, these “coroadditions” are certainly bringing awareness, along with 
bringing a great deal of entertainment value in an otherwise gloomy time. 

Creativity and humour were the only coping mechanisms possible today?

Humour replaces preaching once and for all?

Useful link: New York Post

EDGES

WHAT IF
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Doom Generation   
Time to sit back and watch the world burn. Existential dread 
is no longer the purview of pessimistic intellectuals, it’s gone 
pop cultural. From music, to memes, to marketing, we’re 
surrendering to political, economic and climate instability 
with a new form of creative, often absurdist, nihilism.

https://nypost.com/2020/03/24/urban-dictionary-has-a-new-word-for-coronavirus-screw-ups-covidiot/


Survivalism AI-ifySoloism Polarization Connected FamiliesDiversification

Doom Generation Helicopter Tech Platform Politics Travel Right Rentomics iGod Brand Gangs

COVID-19 is putting 
13 edges in the limelight
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COVID-19 ONLINE 
CONVERSATIONS
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The research includes Arabic-speaking 
countries in MENA: Mauritania, Morocco, 
Algeria, Tunisia, Libya, Sudan, Egypt, Jordan, 
Lebanon, Iraq, Syria, KSA, Kuwait, Qatar, 
UAE, Bahrain, Oman and Yemen.

Market covered: Middle 
East And North Africa.

Geography

Source of conversation

0

150000

300000

450000

600000

20-Mar 21-Mar 22-Mar 23-Mar 24-Mar 25-Mar 26-Mar

Negative 19% Neutral 71% Positive 10%

Volume and Sentiment 
around COVID-19 in MENA 
 3,061,555 conversations

Copyright 2020 TBWA\
source: Crimson Hexagon



KSA, Egypt, UAE, Kuwait and Iraq

KSA 
45.6%*

UAE 

7.8%*

Egypt 
13.26%*

Kuwait 
7.55%* Iraq 

3.45%*

*percentage of total 
conversations around 
COVID-19 in MENA

Top 5 countries  
leading  
conversations on 
COVID-19  
in the MENA.

Copyright 2020 TBWA\
source: Crimson Hexagon



Conversation peaked once the curfew was 
implemented

Conversation peaked once the high rate of cases 
was announced

Steady growth as cases increase & new rules 
announced

Initial peak due to high cases announcement 
then slow decrease

Steady low conversation as governments are 
not actioning any precautionary measures 

Size of  
conversations  
around COVID-19  
in leading  
countries.

Naturally, conversations peak 
with the announcement of new 
cases and new rules.

Saudi Arabia Egypt UAE

Kuwait Iraq 

Copyright 2020 TBWA\
source: Crimson Hexagon



Neutral
71%

Negative
19%

Positive
10%

Neutral
71%

Negative
19%

Positive
10%

Neutral
71%

Negative
19%

Positive
10%

Neutral
71%

Negative
19%

Positive
10%

Neutral
71%

Negative
19%

Positive
10%

The typical average negative 
sentiment rate is 8% - any 
higher figure is considered as 
extremely high and out of the 
ordinary. 

Due to the large volume of 
conversations on a daily basis, 
Crimson Hexagon is 
showcasing an average 
sentiment for all. 

Sentiment of 
conversations  
around  
COVID-19.

Saudi Arabia Egypt UAE

Kuwait Iraq 

Copyright 2020 TBWA\
source: Crimson Hexagon



Most of the conversations are 
populated from twitter, since the 
platform is the most conversation 
based of all social media. And with 
an uncertain disease, people are 
mostly conversing between asking 
questions and sharing information.

Saudi Arabia Egypt UAE

Kuwait Iraq 

Sources of  
conversations  
around  
COVID-19.

Copyright 2020 TBWA\
source: Crimson Hexagon



Religious prayers are one of the most 
talked about topics across all countries. 
Another proof that in times of 
uncertainties, people turn to spirituality 
for help.  

Another shared topic is "generic updates”, 
and that’s just normal as the pandemic 
keeps developing and bringing new news 
by the hour.  

Curfew, where and when applied, also was 
a major topic as people get uncertain 
about the 'new' normal.

Word Cloud for 
conversations 
around  
COVID-19. 

Saudi Arabia Egypt UAE

Kuwait Iraq 

Copyright 2020 TBWA\
source: Crimson Hexagon



Saudi Arabia: The most influential authors in this conversation are: 
@saudinews50 - Saudi news outlet 
@ajelnews24 - Saudi news outlet 
@SaudiMOH - Ministry of Health - Saudi 

Egypt: The most influential authors in this conversation are: 
 @mohpegypt - Ministry of Health - Egypt  
@screenmix - Celebrity & Lifestyle news outlet (recently sharing all COVID-19 news too) 
@Bluurr11 - Local news outlet, comedic posts.

UAE: Some of the influential authors in this conversation are: 
@Forsan_UAE - Ministry of Defense - UAE 
@alainbrk  - News Outlet 
@narendramodi - Prime Minister of India

Kuwait: Some of the influential authors in this conversation are:  
@Drbaselalsabah - Minister of Health - Kuwait  
@almajlliss  - News Outlet 
@kuna_ar - News Outlet

Iraq: Some of the influential authors in this conversation are: 
@firasalsarrai - Iraqi Activist  
@AhadTv  - News Outlet  
@jmotawaq - Local page, not affiliated with anything - shares generic religious and 
community posts

News & governmental 
accounts were the 
most popular profiles 
during this time, 
showcasing that during 
emergencies & serious 
topics - people go to 
official sources rather 
than to influencers. 

Authors & 
influencers  
leading  
conversations  
about  
COVID-19.

Copyright 2020 TBWA\
source: Crimson Hexagon



The top performing content from each 
country is reflective of the culture of the 
country: 

• Saudi is sharing translated real life 
stories from Italian doctors, where the 
public highly relate to emotional 
videos. 

• The UAE was focused on how business 
reacted to the virus. 

• Kuwait/Iraq were sending religious 
prayers to help with stopping the 
spread of the virus. 

• Egypt was focusing on the high 
number of cases in fellow countries 
such as KSA, as initially no cases were 
being reported in Egypt. 

Top content  
concerning  
COVID-19.

Saudi Arabia Egypt UAE

Kuwait Iraq 

Copyright 2020 TBWA\
source: Crimson Hexagon



APPENDIX
GLOSSARY OF EDGES SEEN 
IN THIS DOCUMENT



An Edge is a cultural shift or cultural 
value where brands can identify 
insights and opportunities to play 
into. 

Edges provide direction on 
emerging and evolving cultural, 
consumer and category behavior.

What is an  
edge?

Copyright 2020 TBWA\



Edge Name

3+ line description

SF 
Sports &  
Fitness 

Pe 
People

ME 
Media & 

Entertainment

MB 

Marketing & 
Business

Te 
Tech

TT 
Travel &  

Transport

FM 
Finance &  

Money

FD 
Food & 
Drink

FR 
Fashion &  

Retail

HB 
Health &  
Beauty

G 
Government

Lifestyle

Name of person of interest 
that is relevant to or 
exemplifies this cultural shift

Brand

Name of TV show, podcast, 
movie, song, publication

Media

Name of buzzword, hashtag, 
or neologism

Language

People

Name of art, 
meme, design

Visual
Name of behavior 

or trend

Name of company, 
institution, campaign

Li 
Lifestyle

Copyright 2020 TBWA\

What's on  
the next slides?



Demis Hassabis, DeepMind co-
founder and CEO, a 
neuroscience-inspired AI 
company that helps tackle 
some of the world’s most 
pressing challenges

Rebooting AI: Building Artificial 
Intelligence We Can Trust by Gary 

Marcus and Ernest Davis

“Human capabilities” - Deloitte says 
this is what will separate man vs 

machine work

Creative master of 
deepfake’s Dr. Fakenstein’s 
memes have a cult following 

Learn a new language during 
your 5-minute break - AI 

promises to fast-track fluency. 
The Lingvist app is one of the 

disrupters in this space

Olay’s AI-powered 
beauty consultation

Getting the AI treatment is now a verb. As 
AI-algorithms give jobs to entire industries a 
makeover, we’re calling it the process of AI-
ification. Humans will have to fight for their 
privacy and rethink their skill set, or risk 
losing it to the machines. But it’s not all 
doom and gloom. More and more, we will 
welcome AI-ified convenience and 
entertainment. And truly human capabilities 
such as empathy will chart a new way 
forward for business and citizens alike.   
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Brands are eking out a 
new lease on life by 
diversifying their offerings 
into entirely new industry 
sectors. We coin it 
“Commercial Darwinism.”

Slash careerist Lady 
Gaga has gone from 
pop star to actress to 
beauty entrepreneur

Quibi - short-form unicorn 
predicted to disrupt the 

streaming wars 

“Perpetual Beta”

Dipsea outdoor ads - the 
audio app that’s selling porn 
to millennials by making it 
more like podcasts

Cannabis - the 
ultimate modern 

rebrand

House of Showfields - 
reimagines retail as a multi-
sensory theater production 
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Family meets Tech. Where we used to look 
to relatives, we now outsource family roles 
through apps, social networks, and AI 
home assistants. Tech start-ups are 
efficiently filling the gap where 
governments and employers are failing 
working families. Brands can increasingly 
become “part of the family” as we embrace 
new support services. The modern village is 
no longer just about raising a child, but 
allowing parents to fulfill their lives and 
multiple identities too.  
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Amazon’s Alexa and Echo 
products are helping 
parents parent—from 
bedtime storytelling to 
facilitating family video 
chats 

Disney Plus takes on the 
streaming wars with a 

family-first proposition 

“Household Profiles” - shared 
home devices personalized to 

each family member    

Smart diapersFamily Slack - 
some households 

are starting to 
operate more like 

businesses

Uber for Pets
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Today, disaster feels 
imminent. Climate 
anxiety, looming financial 
crises, and political 
instability is driving 
consumers to hope for the 
best but prepare for the 
worst. Now drastic 
problems require even 
more drastic solutions. 

Elon Musk has predicted an 
apocalyptic end of the world is 
near and mankind is already 
living in a matrix of its own

The Last Man on Earth 
is a TV show set in a 

cataclysmic future

“Doomsday”

Survival box subscriptionPrivate-hire fire 
fighters - a growing 

trend in wildfire-
prone and celeb-

residing California 

Rising S Company sells 
bomb shelters and 

bunkers to the masses
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Sito Veracruz, Founder of 
Fairbnb, which bills itself 
as the ethical home-
sharing community 

Crowded-out: The Story of 
Overtourism documentary 

“Overtourism”

Banksy crashed Venice 
Biennale with an installation 
that criticized the city's cruise 
ship problem

Leave No Trace is a 
set of principles 

and best practices 
widely understood 

and adopted by 
outdoor enthusiasts 

to help ensure our 
enjoyment of 

nature isn’t reduced 
by our impact

Arctic Blue Resort - the price you 
pay is determined by the carbon 

footprint of your stay

Destinations have decided they’ve 
had enough. From flight-shaming 
and overtourism laws, to taxes on 
international air travel, we’re taking 
action to deal with the damage of 
thoughtless travel. With new 
ecotourism and micro-travel 
movements, consumers and 
businesses are working together to 
establish a new moral compass. 
Don’t just travel light; travel right.  
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We're living in a world of 
extremes. With the rise of 
polarized camps, the 
middle ground has eroded. 
It’s Good vs. Evil out there. 
Think smaller, more tribal, 
more radical. Or break the 
filter bubble, embrace your 
critics, and champion the 
grey area.

Donald Trump

Sky TV Brexit-free channel

“Ok Boomer” - the millennial put-
down for out of touch Boomers has 

become a meme, merch and signal of 
growing generational conflict 

Nike’s Colin Kaepernick campaign 
turned some fans into haters

Incels - involuntary 
male celibates are 

a rising, dark 
subculture

BBC Sounds app - designed 
to break filter bubbles
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You can now rent everything from a 
vacuum cleaner, to a kitchen—chef 
included, to a dog. The rental economy is 
expanding to all aspects of our lives. We’re 
minimalizing our present lives rather than 
investing in an uncertain future. As cultural 
values shift from ownership to experience, 
disruptive businesses are emerging that 
save us money, reduce our stuff, and are 
kinder to the planet. Owning nothing has 
become a luxury.  
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Jennifer Hyman, founder and 
CEO of Rent the Runway, who 
pioneered fashion rentals

Live Free Creative is a podcast 
guide to practical minimalism

“Super Renter” - young people who 
choose to own as little as possible  

Joymode is a rental service that allows 
you to create unique experiences like a 
movie screening in your backyard

Shared office space

Furnish - Furniture rental start-up. 
IKEA is currently trialing renting 

in 30 countries  
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Singletons are the fastest-
growing households globally. 
Things we used to do 
together, like dining, travel, 
and work, we now do solo. 
Big-box quantities are out, 
branding for an audience of 
one is in. The “Aloneness 
Economy” is commercial 
white space.  

Leading a widespread rallying 
cry around self-love, Lizzo 
self-proclaims that she puts 
the “sing in single”

The Single Supplement - 
UK newsletter reframing 

single life for women

“Single-Positive”

Sologamy aka self-marriageSolo Travel - 
communities are 

growing to support 
lone travelers  

“Ohitorisama” (on your own) - in 
Japan, every brand from 

supermarkets to cinemas, is catering 
to the solo customer    
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Award-winning entrepreneur 
Steve Gatena, founder of 
pray.com, a premium social 
network and subscription audio 
platform for faith

Follow Jesus Christ GO! The 
Vatican’s version of Pokemon GO!

“Smart Rosary” - wearables 
meet worship   

Tell Them, I Am is a new podcast 
that allows Muslims to define their 
own identities beyond stereotypes 

 VR Voodoo Experience

Modesty has become fashionable led 
by Muslim brands such as Louella. The 
modest fashion industry is expected to 

top $292bn this year

Religion is getting a facelift. With 
the help of VR, apps, and pop 
culture at large, institutions 
around the globe are injecting 
modern sensibility into ancient 
tradition. From the Hajj to the 
rosary, religion unites with 
technology in order to modernize 
and bring in younger worshippers. 
Instead of people finding their 
faith, it’s finding them.  
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Everything is watching you. Governments, 
brands, and devices are turning into 
“helicopter parents” — or worse, monitoring 
our every move. Fitbit shares user data with 
health insurers — and some customers have 
walked. Colleges vet applicants by stalking 
social media. Friends track each other through 
geo-location apps. Soon you won’t even be 
able to poop in private, as smart bathrooms 
enter the home. With privacy at a premium, 
new businesses are being born to help users 
stay stealth or monetize their data.  

Sundar Pichai, Google CEO, 
has said: “Privacy cannot be 
a luxury good offered only 
to people who can afford to 
buy premium products and 
services…Privacy must be 
equally available to 
everyone in the world”

Chinese police officers are using 
smart glasses to identify car 

number plates and screen 
crowds for criminals, which has 

divided media and tech 
commentators

“Data Brokers” - an 
emerging new industry 

which helps users sell their 
personal data 

Smart bathrooms are coming 
with the promise of monitoring 
our health at the cost of a private 
dump

Friends are keeping tabs 
on each others 

whereabouts for safety or 
nosiness — the jury is out. 

Location-based 
networking such as Find 
My Friends are booming  

 

US health insurance giant 
Blue Cross Blue Shield 

partners with Fitbit in a 
controversial move
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Say goodbye to the Wild West of social 
technology. It’s time for reform. In the fierce 
battle against misinformation, filter bubbles, 
and copyright infringement, platforms are 
under crackdown. And they’re adapting their 
products to help us filter fake news, break free 
of echo chambers, and fight tech addiction 
through nudges or curfews. It’s the new state 
of social where ethics, algorithms, ownership, 
and influence are all under scrutiny. Regulate 
or be regulated. 
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Mark Zuckerburg defends 
allowing false ads on 
Facebook, saying his 
company shouldn’t be 
“censoring”

Behind the Screen by Sarah T. 
Roberts tells the story of the 

more than 100,000 commercial 
content moderators that 

evaluate posts on mainstream 
social media platforms

“Disinformation”

Hidden Likes is Instagram’s 
attempt to “depressurize” 
the platform

Chasing the 
checkmark: verification 
scams are rampant on 

social media

GIFCT is an industry-led, self-regulatory 
effort launched by Facebook, Microsoft, 

Twitter, and YouTube to share knowledge 
and counter “extreme and egregious” 

terrorist content  
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Competitors, come together. Brands 
are joining forces around shared 
industry challenges and good causes 
where they can have a greater 
collective impact. 53% of consumers 
think brands can do more to solve 
social problems than governments. 
Imagine what an entire industry could 
accomplish? 21st-century brands are 
built on collaboration. Rethink the 
enemy and gang up for good. 
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Sali Hughes and Jo Jones 
are the co-founders of 
Beauty Banks, an initiative 
that encourages consumers 
and brands alike to donate 
toiletries to those in need

The Executive’s Letter 
vs. Gun Violence

“Partnership” - the World 
Economic Forum says it’s the 

business trend to watch  

Covering Climate Now: global 
media outlets collaborating to 
make climate change a daily, 
high-profile news topic

Over 86% of people 
feel stressed when 

trying to find a 
restaurant for a date 

night, so Hinge teamed 
up with Open Table to 

offer personalized 
restaurant 

recommendations to 
daters

 Burger King’s “Day Without Whopper” 
campaign was initiated to redirect sales to 

McDonald’s in order to boost their 
charitable donations towards cancer 

research, a shared cause
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Doom 
Generation 

Rick and Morty TV series 
creators Justin Roiland and Dan 
Harmon. Their show has been 
described as “a never-ending 
fart joke wrapped around a 
studied look into nihilism”

"The End of the Fucking World” 
on Netflix 

“I’m baby”  - the fatalistic 
infantilization of the self meme  

The World Is Burning/This Is 
Fine Meme

Vaping - a new 
generation up in 

smoke 

Nilihst Arby's is a novelty Twitter account 
featuring bleak, pessimistic tweets about 

the meaninglessness of life with 
unenthusiastic recommendations for the 

fast food restaurant chain Arby's.

Time to sit back and watch the 
world burn. Existential dread is 
no longer the purview of 
pessimistic intellectuals, it’s 
gone pop cultural. From music, 
to memes, to marketing, we’re 
surrendering to political, 
economic and climate 
instability with a new form of 
creative, often absurdist, 
nihilism.
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STAY 
HOME 
STAY 
SAFE
STAY 
CONNECTED 
FOR MORE
To find out more about Backslash MENA 
Romy Abdelnour 
romy.abdelnour@tbwaraad.com 
+961 3 979571
+971 4 425 888
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