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Backslash is a proprietary TBWA discipline that highlights the latest shifts in culture (news, 
events, initiatives, trending hashtags, inventions, brands’ communications).  

We call them “Triggers”, because they trigger something in culture. 
They are often a pre-requisite for emerging cultural trends.  
 
The emergence of a new trend is something we call “Edges” as they aren’t necessarily 
established yet, but are definitely emerging and growing. 

A Trigger; for example is: “Women are now allowed to drive in Saudi Arabia”.  
In turn, this informs the rise of the Edge: “Fempowerment” in the Kingdom. 

In light of COVID-19, culture is shifting in every direction.  
This is being fed by consumers’ needs, governments’ reactions and brands’ initiatives.  

Triggers are everywhere, shaping Edges. 
This document brings you the latest COVID-19 Triggers in the MENA, the Edges they shape 
and their implications for brands and industries. 
It also includes a special add-on: an overview of social media conversations around COVID-19 
in the region. 

This document helps you to:  
• Understand the culture that is surrounding us in COVID-19 era.  
• Identify opportunities amongst the darkest news.   
• Jump into cultural conversations and be part of a global phenomenon. 
• Capitalise on this unique opportunity. (If done right.)  

This document is for the curious.  
All marketers – from the anxious to the opportunist. Any advertiser looking for insights. 
Anyone who likes to read into what’s happening. 
If you’ve got it, it’s for you. 

Enjoy, and steal with pride, 
Remie Abdo 
Head of Strategy

WHAT’S 
THIS?
DOES IT 
MATTER? 
AND TO 
WHOM?
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THE TRIGGER
Doing Good – Now A Click Away 
NYU Abu Dhabi has launched a Virtual Do Good Guide, which lists virtual volunteering 
opportunities, resources and ideas towards social good that people can take part in from 
home. Created by the university’s Office of Community Outreach, the platform aims to 
instill greater civic engagement. This follows the ’10 Million Meals’ initiative, the nation's 
biggest community campaign to support vulnerable individuals and families.

Useful link: The National

EDGES

WHAT IF

Everyone’s well-being is no longer their own problem but 
the concern of the whole community? What would this 
mean to the dynamics of society and its interactions?

Donating becomes an expected norm from and by everyone, and 
all societies slowly march towards a form of organic socialism?

Empathy Age 
Welcome to the Interpersonal Economy. In a 
more interconnected world where one country’s 
crisis impacts us all, and where many human 
skills can be automated, empathy is the new 
currency. Kindness now beats honesty and 
vulnerability is the new relatability. 

Survivalism 
Today, disaster feels imminent. Climate 
anxiety, looming financial crises, and 
political instability is driving consumers to 
hope for the best but prepare for the 
worst. Now drastic problems require even 
more drastic solutions. 
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https://www.thenational.ae/arts-culture/virtual-volunteering-nyu-abu-dhabi-shares-ways-people-can-help-while-staying-home-1.1012037


THE TRIGGER
Drive-in Cinemas Are Back In 
It’s been two months since cinemas have closed due to Coronavirus. Movie 
releases are being postponed and Netflix subscriptions are growing exponentially. 
VOX Cinemas adapted and recreated the retro drive-in cinema experience across 
the UAE.

Useful link: GulfNews

EDGES

WHAT IF
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Nowstalgia 
Past has become present as the old becomes 
new again for the next generation. We’re 
seeking the comfort of the old days in an 
increasingly uncomfortable world that 
promises things didn’t used to be this way.

Our choice becomes limited to going or not going to the cinema? – The movie 
choice is made on our behalf. If so, what type of movies will we be able to 
see, and how often? 

More businesses became car-friendly? Retailers create drive-throughs for 
example, where we buy online and collect by car?

Diversification 
Pivoting is less of a strategy and more of an 
ultimatum. Brands are eking out a new lease on life by 
diversifying their offerings into entirely new industry 
sectors. We coin it “Commercial Darwinism.”  

https://gulfnews.com/entertainment/dubai-drive-in-cinema-first-look-1.71466779


THE TRIGGER
Contactless Payment Is A Crowd Favourite 
When compared to Q1 of 2020 (based on data from Mastercard), contactless payments in 
the UAE have doubled. This is mainly due to COVID-19 and increasing health concerns 
about physical contact, leading to 82% of UAE consumers preferring contactless 
payment.

Useful links:  
LinkedIn 

EDGES

WHAT IF

This is the beginning of the end of physical bank notes, with a 
widespread use of virtual payments and cryptocurrencies?

There’s an opportunity to tap into a new segment: the 
unbanked – a large percentage of the population who don’t 
have bank accounts but do spend?

Alt-Currency 
The “full faith and credit of the Nation” 
isn’t what it used to be. Cryptocurrencies, 
time banks, and regional barter systems 
are proving that trust—not central 
banking—is the real bedrock of the 
economy.

Diversification 
Pivoting is less of a strategy and more of an 
ultimatum. Brands are eking out a new lease on life by 
diversifying their offerings into entirely new industry 
sectors. We coin it “Commercial Darwinism.”  
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https://www.linkedin.com/feed/news/uae-shoppers-opt-for-contactless-payment-4833188/


THE TRIGGER
UAE Schools Go Back To The Future 
While the KHDA doesn’t have a final date set for the reopening of schools in Dubai, it 
confirmed that even when things are completely back to normal, e-learning will still 
replace 30% of the curriculum. There is no going back to 100% physical classes in the 
classroom. Pink Floyd fans would rejoice.

Useful links:  
Time Out Dubai 

EDGES

WHAT IF

This new schooling model discriminates between the 
motivated and unmotivated, since it needs more self-
discipline, especially among older students?

Students aren’t stuck with the choice of schools in their country 
anymore? For example, why not live in Dubai, and for all the 
school years, study remotely at a school in Finland?

Diversification 
Pivoting is less of a strategy and more of an ultimatum. 
Brands are eking out a new lease on life by diversifying their 
offerings into entirely new industry sectors. We coin it 
“Commercial Darwinism.” 

Polarization 
We're living in a world of extremes. With the rise of 
polarized camps, the middle ground has eroded. It’s 
Good vs. Evil out there. Think smaller, more tribal, 
more radical. Or break the filter bubble, embrace 
your critics, and champion the grey area.
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https://www.timeoutdubai.com/kids/441205-khda-says-dubai-schools-scheduled-to-reopen-in-september-2020


THE TRIGGER

Parents Learn To Dislike Home Learning 
Everyone thought remote learning would be very convenient. It’s proved the opposite. 
Parents and students in the UAE are complaining about long hours, video call sessions 
that often don’t work seamlessly, and the need for constant support. Parents are also 
complaining about the lack of engagement in subjects like Social Studies.

Useful links:  
Gulf News 

EDGES

WHAT IF

Brands team up to provide parents with the new full-solution 
alternative to school? Think personalised learning material, life 
coaches, nutritional meals, activities etc.

Survivalism 
Today, disaster feels imminent. Climate 
anxiety, looming financial crises, and 
political instability is driving consumers to 
hope for the best but prepare for the 
worst. Now drastic problems require even 
more drastic solutions. 

Brand Gangs 
Competitors, come together. Brands are joining 
forces around shared industry challenges and 
good causes where they can have a greater 
collective impact. 53% of consumers think 
brands can do more to solve social problems 
than governments. Imagine what an entire 
industry could accomplish? 21st-century brands 
are built on collaboration. Rethink the enemy 
and gang up for good. 

Neighborhood schooling from parents comes back? Imagine 10 
families in a community creating their own school. What if moving 
forward was really about going backward?

Soloism 
Singletons are the fastest-growing households 
globally. Things we used to do together, like 
dining, travel, and work, we now do solo. Big-
box quantities are out, branding for an 
audience of one is in. The “Aloneness Economy” 
is commercial white space. 
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https://gulfnews.com/uae/education/coronavirus-uae-remote-learning-workload-becoming-a-stressor-1.71259381


THE TRIGGER
800,000 USD – The Price Of Misinformation 
In an effort to control the spread of information around Coronavirus, KSA residents 
(nationals and expats) could face a 5-year jail sentence and an 800,000 USD fine for 
spreading rumours and ‘misinformation’. This comes from several governmental and 
religious authorities: Saudi Arabia’s Ministry of Health, Ministry of Interior, General 
Presidency of the Two Holy Mosques and other government entities.

Useful links:  
ArabNews 

EDGES

WHAT IF

This marks a new opportunity for tech companies and tech 
moguls to provide information tracking?

Platform Politics 
Say goodbye to the Wild West of social technology. It’s time for 
reform. In the fierce battle against misinformation, filter 
bubbles, and copyright infringement, platforms are under 
crackdown. And they’re adapting their products to help us filter 
fake news, break free of echo chambers, and fight tech 
addiction through nudges or curfews. It’s the new state of social 
where ethics, algorithms, ownership, and influence are all under 
scrutiny. Regulate or be regulated.

Polarization 
We're living in a world of extremes. With the rise of 
polarized camps, the middle ground has eroded. It’s 
Good vs. Evil out there. Think smaller, more tribal, more 
radical. Or break the filter bubble, embrace your critics, 
and champion the grey area.

This created a new job opportunity: bounty hunters who track 
false information?
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https://www.arabnews.com/node/1668686/saudi-arabia


THE TRIGGER
Restaurants Gang Up To Deliver Cheaper 
Food-delivery platforms refused to cut their high commission rate of 35% in the 
Coronavirus economic crisis. So many Dubai restaurants are now uniting to 
create a new delivery platform. It will help them make more profit and avoid the 
middle-man.

Useful link: 
The National

EDGES

WHAT IF

Brand Gangs 
Competitors, come together. Brands are 
joining forces around shared industry 
challenges and good causes where they can 
have a greater collective impact. 53% of 
consumers think brands can do more to solve 
social problems than governments. Imagine 
what an entire industry could accomplish? 
21st-century brands are built on collaboration. 
Rethink the enemy and gang up for good.  Tough economic situations drive rivals to put their differences aside and 

work together to survive, leading to the birth of Brand Gangs?

What if this unity goes beyond replacing the delivery middle-men and 
extends to other suppliers?
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https://www.thenational.ae/lifestyle/food/this-could-be-a-game-changer-dubai-restaurants-band-together-to-create-new-delivery-platform-1.1012715


THE TRIGGER
Louis Vuitton – On Trend, Online 
French luxury brand Louis Vuitton has launched its first-ever online store 
louisvuitton.ae in the UAE. It will feature a wide range of LV products including 
clothes, footwear, watches and more in Arabic and English, as well as 
personalisation services such as hot-stamping and engraving. LV will also offer 
complimentary delivery services. 

Useful link: 
Arab News

EDGES

WHAT IF

Diversification 
Pivoting is less of a strategy and more of an 
ultimatum. Brands are eking out a new lease on life by 
diversifying their offerings into entirely new industry 
sectors. We coin it “Commercial Darwinism.”  

Luxury brands which are all about an exceptional store experience find 
innovative ways to take this digital? Or maybe, create a new understanding of 
luxury altogether?

This leads to the further blurring of the UX and CX line as the physical 
world creeps into the digital space?

Convenience Economy  
We want it now. As people seek to fulfill their 
behavioral addictions, they increasingly rely on 
algorithms and smarter tech to not only deliver 
goods, services and entertainment in an instant, 
but to predict and send what we want before 
we even know what that is.
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https://www.arabnews.com/node/1669376/lifestyle


THE TRIGGER
Mental Health – A Government Priority 
The UAE National Programme for Happiness and Wellbeing has launched a free new 
service for residents experiencing mental health issues. The ‘Mental Support Line’ is a toll-
free helpline and messaging service. It has arrived at a crucial time, with people enduring 
new pressures, stresses and anxiety as a direct result of COVID-19. Staffed by volunteering 
industry professionals and specialists, the operation aims to provide ‘initial counseling’ to 
individuals in both English and Arabic.

More individuals receiving the counseling they need helps curb mental 
health problems, and reduces crimes and suicides?

Digitising access to mental health professionals in confidence results in 
more people who may have been afraid of visiting such professionals 
using these services?

Useful link: 
WhatsOn

EDGES

WHAT IF

Anxiety Index 
It’s the era of shared despair. Modern 
activism birthed infinite issues for us to care 
about, now we have anxiety about all of 
them. From Eco-Anxiety to Gentrification 
Anxiety to FOBO, there’s a new rolodex of 
maladies, each getting a classification of 
their own. Millennials are the most anxious 
generation — but we’re all on the spectrum. 
Anxiety is both burden and badge of honor. 
Businesses will be born to both manage and 
champion our anxious state.  

Empathy Age 
Welcome to the Interpersonal Economy. In a 
more interconnected world where one 
country’s crisis impacts us all, and where many 
human skills can be automated, empathy is 
the new currency. Kindness now beats honesty 
and vulnerability is the new relatability. 
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https://whatson.ae/2020/05/uae-launches-mental-health-support-line/


THE TRIGGER

Blue Skies, By The End Of 2023 
The travel industry has taken one of the biggest blows from COVID-19. According to 
analysis and observation by executives at Emirates and Etihad, two of the world’s most 
prominent airlines, it is probable that travel demand will only fully recover by 2023.

Useful links:  
ArabNews 

EDGES

WHAT IF

Tech companies like SpaceX revolutionise travel by creating more 
affordable, efficient, and safer methods of transport?

What if airline companies, Airbus and Boeing, all reconsider their 
business model altogether? E.g. renting instead of leasing planes over 
20 years+, to reduce the ticket price and airlines costs.

Travel Right 
Destinations have decided they’ve had enough. 
From flight-shaming and overtourism laws, to 
taxes on international air travel, we’re taking 
action to deal with the damage of thoughtless 
travel. With new ecotourism and micro-travel 
movements, consumers and businesses are 
working together to establish a new moral 
compass. Don’t just travel light; travel right.

Travel is no longer an affordable luxury purchased when required, 
but is reduced to only when absolutely necessary?

Survivalism 
Today, disaster feels imminent. Climate 
anxiety, looming financial crises, and 
political instability is driving consumers to 
hope for the best but prepare for the worst. 
Now drastic problems require even more 
drastic solutions. 
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https://www.arabnews.com/node/1669156/business-economy


A hundred years ago, as we invented easier 
methods of transport like cars, trains and 
planes, countries became more and more 
centralised with a few big cities – generally 
the capital and one or two other big cities. 

With the invention of the internet this didn’t 
change much, since we didn’t use its full 
power. COVID-19 forced us to use more of 
the capabilities the internet offers. 

Now it’s possible to work, study, shop and 
more, from anywhere. 

What if people in cities slowly go back to 
their roots and to their villages?

Macro WHAT IF 
not related to a particular 
trigger, but resulting from 
a series of trends



COVID-19 is putting 
12 edges in the limelight this week

Survivalism

Convenience Economy Empathy Age

Brand Gangs SoloismPolarization

Diversification

Alt-Currency Travel Right

NowstalgiaPlatform Politics Anxiety Index
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The research includes Arabic-speaking 
countries in the Middle East and North 
Africa: Mauritania, Morocco, Algeria, 
Tunisia, Libya, Sudan, Egypt, Jordan, 
Lebanon, Iraq, Syria, KSA, Kuwait, Qatar, 
UAE, Bahrain, Oman and Yemen.

Middle East And 
North Africa

Geography Source Of Conversation

Volume around Eid during COVID-19: 
1,555,905 conversations

source: Crimson Hexagon

43.17%

13.56%
9.68%

9.17%

    1.98%
3.58%

0.25%

0.04%

2.66%
0.51%

0.83%

 2.89%

2.33%
1.1%

3.16%
1.11%

1.04%

0.78%

0.99%

2.83%

0.13%

0%
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KSA 
45.24%*

UAE 

8.7%*

*percentage of total 
conversations around Eid 
during COVID-19 in MENAsource: Crimson Hexagon

KSA, Egypt, UAE, Kuwait and Jordan

Top 5 countries  
leading  
conversations on 
Eid during 
COVID-19  
in MENA

KSA  
43.17%

UAE 

9.86%

Egypt 
13.56%

Kuwait 
9.17% Jordan 

3.58%
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UAESaudi Egypt

Kuwait Jordan

Conversations started peaking a few days 
before Eid, which is normal as people 
usually start talking about Eid only when 
it’s closer. Before that, Ramadan 
conversations take over.

Size of 
conversations 
around Eid during 
COVID-19
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During Eid the sentiment was the least 
negative and the most positive compared 
to the past 2 months. 
Did we get used to the situation we are 
living? Or is it that Eid and our love of life 
and celebration are stronger than any 
obstacle?

Sentiment of 
conversations 
around Eid

UAESaudi Egypt

Kuwait Jordan

4%

63%

33%

5%

55%

40%

5%

58%

37%

10%

50%

40%

5%

62%

33%
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Wishing everyone Eid Mubarak was the 
most discussed topic as everyone was 
sending public greetings. It felt like 
COVID-19 was almost forgotten. Once 
again, our love of life beats the pandemic.

Word Cloud for 
conversations 
around Eid during 
the COVID-19 era

UAESaudi Egypt

Kuwait Jordan
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Saudi Arabia: The most influential authors in this conversation are: 
@kingsalman – King of Saudi Arabia 
@Alhilal_FC – Saudi football club 
@saudinews50 – Official Saudi news outlet

Egypt: The most influential authors in this conversation are: 
@kingsalman – King of Saudi Arabia 

@Zeyad_jehani – Weather and geographical expert  
@itheuy – Popular account, no relevant attachment to any segment

UAE: Some of the influential authors in this conversation are: 
@mubarakbl3ood – Emirati poet 

@shabazgil – Writer and professor 
@bestoftktok – Popular videos on TikTok

Kuwait: Some of the influential authors in this conversation are:  
@nsaalsabah – Former First Deputy Prime Minister and Minister of Defense of Kuwait 

@dhamer_alommah – Kuwaiti politician and member of the Kuwaiti National Assembly 
@alherbesh – Member of the Kuwaiti National Assembly

Jordan: Some of the influential authors in this conversation are:  
@kingabdullahii – Jordanian influencer 
@Amjad_O_Adaileh – Minister of State for Media Affairs 
@elissakh – Lebanese singer

Authors & 
influencers  
leading  
conversations  
about Eid.
Government accounts for each country are 
the most popular accounts. However, within 
the UAE, this was not the case, generic 
popular accounts were highlighted.
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Top content 
concerning 
Eid during 
COVID-19

UAESaudi Egypt

Kuwait Jordan

Tweets from government leaders were the 
most highlighted during this time. Another 
proof that in the region, residents have high 
esteem, respect and value for the leaders of 
their countries.
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Today, disaster feels 
imminent. Climate 
anxiety, looming financial 
crises, and political 
instability is driving 
consumers to hope for the 
best but prepare for the 
worst. Now drastic 
problems require even 
more drastic solutions. 

Elon Musk has predicted an 
apocalyptic end of the world is 
near and mankind is already 
living in a matrix of its own

The Last Man on Earth 
is a TV show set in a 

cataclysmic future

“Doomsday”

Survival box subscriptionPrivate-hire fire 
fighters - a growing 

trend in wildfire-
prone and celeb-

residing California 

Rising S Company sells 
bomb shelters and 

bunkers to the masses

Te 
Tech

TT 
Travel &  

Transport

Li 
Lifestyle

Brand

Media

Language

Visual

People 

Lifestyle

Survivalism
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Pivoting is less of a strategy 
and more of an ultimatum. 
Brands are eking out a new 
lease on life by diversifying 
their offerings into entirely 
new industry sectors. We 
coin it “Commercial 
Darwinism.”

Slash careerist Lady 
Gaga has gone from 
pop star to actress to 
beauty entrepreneur

Quibi - short-form unicorn 
predicted to disrupt the 

streaming wars 

“Perpetual Beta”

Dipsea outdoor ads - the 
audio app that’s selling porn 
to millennials by making it 
more like podcasts

Cannabis - the 
ultimate modern 

rebrand

House of Showfields - 
reimagines retail as a multi-
sensory theater production 

Brand

Media

Language

Visual

People 

Lifestyle

Diversification

FR 
Fashion &  

Retail

FM 
Finance &  

Money

Te 
Tech
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We're living in a world of 
extremes. With the rise of 
polarized camps, the 
middle ground has eroded. 
It’s Good vs. Evil out there. 
Think smaller, more tribal, 
more radical. Or break the 
filter bubble, embrace your 
critics, and champion the 
grey area.

Donald Trump

Sky TV Brexit-free channel

“Ok Boomer” - the millennial put-
down for out of touch Boomers has 

become a meme, merch and signal of 
growing generational conflict 

Nike’s Colin Kaepernick campaign 
turned some fans into haters

Incels - involuntary 
male celibates are 

a rising, dark 
subculture

BBC Sounds app - designed 
to break filter bubbles

Li 
Lifestyle

ME 
Media & 

Entertainment

Pe 
People

Brand

Media

Language

Visual

People 

Lifestyle

Polarization
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Convenience 
Economy

We want it now. As people seek 
to fulfill their behavioral 
addictions, they increasingly rely 
on algorithms and smarter tech 
to not only deliver goods, 
services and entertainment in an 
instant, but to predict and send 
what we want before we even 
know what that is.

Te 
Tech

FM 
Finance & 

Money

FD 
Food & 
Drink

Jeff Bezos - American 
billionaire, internet and 
aerospace entrepreneur, 
media proprietor, and investor

The Skimm provides 
the daily “need to 

know” content in a 
concise newsletter

Brands as verbs, i.e., 
“Netflix & Chill”

Biometric Fastlane - CLEAR 
lets people breeze through 
security lines with just their 
eyes and fingertips

Contactless - Tap to pay, 
ride… do just about 

anything

Delivery Hero - One of the 
largest food-ordering 

services operating in more 
than 300 cities globally

Brand

Media

Language

Visual

People 

Lifestyle
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Sito Veracruz, Founder of 
Fairbnb, which bills itself 
as the ethical home-
sharing community 

Crowded-out: The Story of 
Overtourism documentary 

“Overtourism”

Banksy crashed Venice 
Biennale with an installation 
that criticized the city's cruise 
ship problem

Leave No Trace is a 
set of principles 

and best practices 
widely understood 

and adopted by 
outdoor enthusiasts 

to help ensure our 
enjoyment of 

nature isn’t reduced 
by our impact

Arctic Blue Resort - the price you 
pay is determined by the carbon 

footprint of your stay

Destinations have decided they’ve 
had enough. From flight-shaming 
and overtourism laws, to taxes on 
international air travel, we’re taking 
action to deal with the damage of 
thoughtless travel. With new 
ecotourism and micro-travel 
movements, consumers and 
businesses are working together to 
establish a new moral compass. 
Don’t just travel light; travel right.  

Pe 
People

TT 
Travel &  

Transport

Li 
Lifestyle

Brand

Media

Language

Visual

People 

Lifestyle

Travel 
Right
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Welcome to the Interpersonal Economy. In 
a more interconnected world where one 
country’s crisis impacts us all, and where 
many human skills can be automated, 
empathy is the new currency. Kindness 
now beats honesty and vulnerability is the 
new relatability. 

Pe 
People

Li 
Lifestyle

MB 
Marketing & 

Business

Empathy 
Age

Patreon lets you 
support the creators 

you love

#________Strong

Facebook Fundraiser - The 
social network makes it easy to 
create and share a fundraiser 
for a cause that’s important to 
you 

NFL Solidarity - 
Athletes and 

celebrities take a 
knee to protest 
against police 

brutality and 
racism in America 

Go Fund Me - The for-profit 
crowdfunding platform where 

millions have raised billions 
for causes and people in need   

Brand

Media

Language

VisualLifestyle
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Competitors, come together. Brands 
are joining forces around shared 
industry challenges and good causes 
where they can have a greater 
collective impact. 53% of consumers 
think brands can do more to solve 
social problems than governments. 
Imagine what an entire industry could 
accomplish? 21st-century brands are 
built on collaboration. Rethink the 
enemy and gang up for good. 

MB 
Marketing & 

Business

FM 
Finance &  

Money

Sali Hughes and Jo Jones 
are the co-founders of 
Beauty Banks, an initiative 
that encourages consumers 
and brands alike to donate 
toiletries to those in need

The Executive’s Letter 
vs. Gun Violence

“Partnership” - the World 
Economic Forum says it’s the 

business trend to watch  

Covering Climate Now: global 
media outlets collaborating to 
make climate change a daily, 
high-profile news topic

Over 86% of people 
feel stressed when 

trying to find a 
restaurant for a date 

night, so Hinge teamed 
up with Open Table to 

offer personalized 
restaurant 

recommendations to 
daters

 Burger King’s “Day Without Whopper” 
campaign was initiated to redirect sales to 

McDonald’s in order to boost their 
charitable donations towards cancer 

research, a shared cause
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Government
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Say goodbye to the Wild West of social 
technology. It’s time for reform. In the fierce 
battle against misinformation, filter bubbles, 
and copyright infringement, platforms are 
under crackdown. And they’re adapting their 
products to help us filter fake news, break free 
of echo chambers, and fight tech addiction 
through nudges or curfews. It’s the new state 
of social where ethics, algorithms, ownership, 
and influence are all under scrutiny. Regulate 
or be regulated. 

ME 
Media & 

Entertainment

Te 
Tech

Mark Zuckerburg defends 
allowing false ads on 
Facebook, saying his 
company shouldn’t be 
“censoring”

Behind the Screen by Sarah T. 
Roberts tells the story of the 

more than 100,000 commercial 
content moderators that 

evaluate posts on mainstream 
social media platforms

“Disinformation”

Hidden Likes is Instagram’s 
attempt to “depressurize” 
the platform

Chasing the 
checkmark: verification 
scams are rampant on 

social media

GIFCT is an industry-led, self-regulatory 
effort launched by Facebook, Microsoft, 

Twitter, and YouTube to share knowledge 
and counter “extreme and egregious” 

terrorist content  
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Singletons are the fastest-
growing households globally. 
Things we used to do 
together, like dining, travel, 
and work, we now do solo. 
Big-box quantities are out, 
branding for an audience of 
one is in. The “Aloneness 
Economy” is commercial 
white space.  

Leading a widespread rallying 
cry around self-love, Lizzo 
self-proclaims that she puts 
the “sing in single”

The Single Supplement - 
UK newsletter reframing 

single life for women

“Single-Positive”

Sologamy aka self-marriageSolo Travel - 
communities are 

growing to support 
lone travelers  

“Ohitorisama” (on your own) - in 
Japan, every brand from 

supermarkets to cinemas, is catering 
to the solo customer    

Li 
Lifestyle

TT 
Travel &  

Transport
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Money doesn’t grow on trees—
yet. From cryptocurrency to 
paying for meals with “likes,” 
currency is no longer just paper 
money and credit. As countries 
and citizens look for alternative 
forms of payment the very 
definition of “money” is in flux.

Pay 
with 
likes

Lifestyle

Kodak

Brand

Coinbase 

Media

ICO: Initial Coin Offering

Language

Satoshi Nakamoto

People

Cryptocollectibles

Visual

Alt-Currency
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It’s the era of shared despair. Modern 
activism birthed infinite issues for us to 
care about, now we have anxiety about all 
of them. From Eco-Anxiety to 
Gentrification Anxiety to FOBO, there’s a 
new rolodex of maladies, each getting a 
classification of their own. Millennials are 
the most anxious generation — but we’re 
all on the spectrum. Anxiety is both burden 
and badge of honor. Businesses will be 
born to both manage and champion our 
anxious state. 

Pe 
People

HB 
Health & 
Beauty

Li 
Lifestyle

Anxiety 
Index

Severance - a dystopian novel 
about millennial anxieties 

“Xanny” - a constant pop 
culture reference, from the 

Billie Eilish song to the 
Jonathan Adler pillbox home 

decor 

“Sob Story,” Vanity Fair 
editorial on sad makeup

Anxiety blanket - 
weighted blankets to 
help fight feelings of 

anxiety at night

Lord Jones sells chic CBD 
gummies and partners with 

boutique hotels. Searches for 
anxiety-based products are 

forecast to grow 24% in 2020 in 
the US
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Past has become present as the old 
becomes new again for the next 
generation. We’re seeking the comfort of 
the old days in an increasingly 
uncomfortable world that promises things 
didn’t used to be this way.  

Pe 
People

HB 
Health & 
Beauty

Li 
Lifestyle

Nowstalgia  

Pop star Charlie XCX sings 
nostalgic anthems such as 
1999 with this gem of a lyric: 
“I just wanna go back to 
1999 / Sing ‘Hit me baby, one 
more time’”

Stranger Things 

“Retrofuturism” - is a creative 
movement showing depictions of the 

future produced in an earlier era

Vaporwave aestheticsEarly 00s fashion and 
house parties are back  

Hotels.com collaborated with 
90s nostalgic designer Lisa 

Frank and reservations sold 
out within an hour
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STAY 
HOME 
STAY 
SAFE
STAY 
CONNECTED 
FOR MORE
To find out more about Backslash MENA 
Romy Abdelnour 
romy.abdelnour@tbwaraad.com 
+961 3 979571 
+971 4 425 888

mailto:romy.abdelnour@tbwaraad.com


VISIT 
insights.tbwaraad.com  
FOR MORE TOOLS 
TO STRATEGIZE 
DURING COVID-19

http://insights.tbwaraad.com

